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Types of Businesses in SEM
·  	
·  	
·  	
·  	

Variety of Sports Available
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Variety of Entertainment/Events Available
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Factors Contributing to the Growth of SEM 
·  	
·  	
·  	
·  	
·  	

Trends in SEM
	Sports
	Entertainment
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Global Trends
·  	
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Impact on Communities
	Positive
	Negative
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Fostering Positive Results
·  	
·  	

Minimizing Negative Impact
·  	
·  	
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·  	
·  	
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